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Noncash Charitable Contributions by Minnesota Corporate Grantmakers, 2010*
Alphabetical list of large corporate foundations and corporate giving programs based in Minnesota
that voluntarily reported in-kind donations and other noncash charitable contributions in 2010

(Source: Minnesota Council on Foundations, November 2011)

In-kind donations/

Grants/PRIs/

noncash charitable Corporate Giving

Corporate Grantmaker support?

3M Foundation & Corporation $31,625,300°
Andersen Corporate Foundation & Andersen Corporation $188,188
Best Buy Children's Foundation & Corporation $3,726,766"
Cargill & The Cargill Foundation $2,534,000°
Ecolab Foundation & Corporation $2,973,776°
General Mills Foundation & Corporation $30,985,074’
Land O'Lakes Foundation $2,145,141
Medtronic Foundation & Corporation $10,147,050"
The Mosaic Company $1,916,771°
St. Jude Medical Inc. & Foundation $1,392,520°
Securian Foundation/Securian Financial Group $722,121%°
Target Foundation & Corporation $56,714,183"
Travelers Companies, Inc. and Travelers Foundation :’ﬁlfil,78712
UnitedHealth Group & United Health Foundation $6,869,672"
Xcel Energy Foundation & Corporate Citizenship $217,118"

Paid?
$27,161,585
$2,529,438
$21,113,892
$61,111,057

$4,631,867
$87,701,545
$2,307,368
$49,797,800
$9,870,317
$9,941,193
$1,844,965
$131,169,093
$18,545,696
$52,100,000
$9,879,252

Fiscal Year
End

12/31/10
11/30/10

2/28/11
5/31/11 &
12/31/10
respectively
12/31/10
5/31/11
12/31/10
4/30/11
5/31/11
12/31/10
12/31/10
1/29/11
12/31/10
12/31/10
12/31/10

*The 2010 research year includes grantmakers' financial information from fiscal years ending between June 1, 2010,
and May 31, 2011, unless otherwise noted. For further information about Minnesota Annual Grantmaker Rankings

methodology, see www.mcf.org/research/rankings.

! There are no standard definitions across corporations of what constitutes an in-kind donation or how it is valued.

Corporate grantmakers provided their own definitions, as listed in the following footnotes.
ZIncludes cash giving only; does not include in-kind or other noncash contributions.
3 Fair market value of products and services
* Fair market value of products
® Business unit contributions only; fair market value of products
® Volunteer time and cost of goods sold of product donations
” Product donations valued at Reported Net Sales
8 Cost of goods sold of product and service donations
® Cost of goods sold of product donations
% volunteer time and fair market value of office space and professional services
™ Cost of goods sold of marketing & events support and product & food donations
12 Fair market value of services
13 probono and volunteer time and fair market value of products
14 Estimated market value of goods/services



